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EXPERIENCE TOMDO

JAPANESE RESTAURANT

T TIMELESS TASTE OF 'JAPAN
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Enhance your Dubai nights with the finest traditional Japanese cuisine,
S crafted by skilled artisans.
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At our restaurant, we use ingredients flown in twice weekly
from Japan to present refined and sophisticated dishes such as sashimi, kaiseki,
and tempura, embodying the essence of ‘authentic traditional Japanese cuisine’.
Our sushi is particularly exceptional, featuring a wide variety of nigire, rolls, and sashimi assoriments.
Each item is crafted to offer a high level of satisfaction, akin to the quality one would expect when dining in fapan.

Perfect for special gatheringsor business lunches,
CF ourelegant space invites you to spend aluxurious time,
steeped insophistication and grace.

Contact
ADDRESS: 17th 1., Raffles Hotel, Dubai TEL: +971 4 357 7888

(®) @tomodubai %“ =
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Operating
Lunch Daily )‘%Opll]~3:0 ()l)lﬂ Last order: 2:30pm
l)innchaﬂy 0:0 )l)lllNl(_’Z()('leIll Last order: 10:45pm
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TEL +971-52-748-4111 urL https://www.drivenpropertiesjapan.com/
appRress Office 101, 1st Floor, Emaar Square 3, Downtown, Dubai




AT Tl T

—p— -

Happy New Year. FreEDHIILTHEHTEI TS LIS,

We extend our sincere [H4E "1 [ Gates Dubail X X5 [ Dubai Real Estate
appreciation for your warm support of “Gates Dubai” and Guide | i 242 3'5%}75,”521 9. ‘L‘:l dEALIL LU,
our special edition, the “Dubai Real Estate Guide,” 202543 RN 23RS T, P A S B
throughout the past year. Despite the uncertainties in the UCHAERZ D, HRCORTD A FIER LU,
global landscape in 2025, Dubai continued to strengthen
its presence as a truly international city, while ties
between Japan and the UAE steadily deepened.

20264 1% “Bridging Ideas, Inspiring Tomorrow” #
F—<iz, H - UAEM E# 2% 2 575 7 ¢ UCilifiidh 21

WA HEDTINIZS,
In 2026, under the theme “Bridging Ideas, Inspiring
Tomorrow,” we will further enhance our role as a media AEDH SRR THIZ 0 ERLIEZ DXL
platform connecting Japan and the UAE, delivering OHL EURT,
information that creates meaningful value for both
markets. Gates Media FZCO /iR 417 5 7 ilifEt
We sincerely wish you a prosperous and fulfilling year Yutaka Naga Su gi
ahead.

ceo its &
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H.H. Sheikh Salem bin Sultan Al Qasimi,
Chairman of One Hive / Chairman of the Ras Al Khaimah Department of Civil Aviatio
One Hive 25 / A 7w -n i< RN Wi
VAP FVL Y INWRY TV H VIR

To all Gates Dubai readers, Happy New Year 2026.
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The Emirate of Ras Al Khaimah is positioning this year as a period of remarkable growth _-' rF
as it prepares to open the region’s first integrated resort in 2027.
Moving forward, we will continue strengthening our initiatives in investment and technology |
—particularly in real estate development—to establish Ras Al Khaimah T
as an attractive destination for investors. .
We are also expanding our tourism offerings, including One Hive, ¥
which I personally oversee. I would be delighted for you to experience N
its unique charm and all that our emirate has to offer.
Through Gates Dubai, we will continue to deliver the latest updates on tourism and investment, ,:
and we sincerely look forward to welcoming you to Ras Al Khaimah in the near future.
Gates Dubai REOH M. HAEDUILTEHTES TS0 S
TR TV NATEREL 2027FRAATLEWE R, 2 PLETIHAMI-LOMELTFELTLI, _
LA RBEHEREO - ECLUTMNESY TEIZS. BRI AW ERBZILDECTIHEHE - ,:r
Bl 5 oA 2 & D BRI DR R ERIIIMIMATIVIZS, nt
27 B EH¥ S5 One HiveZ B UBAE WO F D I # ANTL 9.
OB EERCEATHRBOLZINEFE TS e
Gates Dubai ZBU B 2B X ORIIHRZLEEIUL.
BREIA- TV NATERZTSLHZ e
LIOBELARULTE0ZS, ST
-. Iy .- il V i : V - ﬂ__ ; N s ;l—;:\uary 2626 I-GateSDEai |07/



Japan’s Longevity Secretd

o I

BEDRF DL

In recent years, preventive healthcare has gained
increasing attention globally.

Japan is internationally recognized for its health check-up

and comprehensive screening systems that emphasize

EFEHROICIFHERINDEOHRETVET,
BFER.BHRARRLRBNECEREEZERLL
22 - AMFy 70 ARPEVBEERRKETHL

early detection and long-term health management, as well EERMIcHIEMINTUVET,
as its advanced regenerative medicine technologies.
Japan's Longevity Excellence BFEOREEEDSHM

4 World-leading life expectancy through preventive healthcare
culture and "Ningen Dock" comprehensive screening

4 World's highest MRI/CT availability enabling accessible,
high-precision diagnostics

4 World-class regenerative medicine technologies led by Nobel
Prize-winning stem cell research

4 Personalized care with "Omotenashi" hospitality

About the Health Screening Center

The featured Japanese health screening center provides health
check-ups, comprehensive screenings, and
longevity/regenerative medicine including stem cell therapy.
With expertise developed through domestic
membership-based medical clubs and a track record of
welcoming both domestic and international visitors, the facility
offers complete privacy with private rooms and comprehensive
hospitality.

Information Request

For those interested in learning more about Japan's preventive
healthcare and regenerative medicine environment, general
information can be requested through the contact below.

*FEEXLICZZONI RN TOFHEFEGLE BAFKHED
BREORZIAMEYZ]

SR RLZOMRI-CTREBHBICLD HELBTFI/LRTES
BiEEMZ

¢/ —RVEZEORMIREM A ES T2 MR TII2D
BAEERM

¢ BHTHLIDBHICE DL —ANVEDICEDR oI TELRT T

B2y y—iconT

RELEBETRNIRATOEZ I — L E2 ARIFy o ERHAEE

BAEIELOELIRE - BEERFIRM ISR TI.ERSES
ATFADWISTTEE ST /INDE ERADPLDZZEEZITAN
TEEEP DD BAERBETREICTIAR— RSN TSR
WRREZY FA TR L TVWET,

iR ALER
AADFHEE - BAEEBEICOVWT. —BIEBEREAD /-0
FiE. TFREBEAOLDIEREZHBRWIIZITET,

Contact: E]' E]
PIC: Tt
PIC: [=] 4.

TO TIMELESS LONGEVITY.

Towards Healthy Longevity,
Regardless of Age

This article is for informational purposes only and does not constitute medical advice or medical advertising. Health check-ups and
medical decisions should be made in consultation with qualified medical professionals.

REEBFERBEZENELDDTHY. ERITADERNPEREZTILDTRHYELA, BZDOZZPERICETHHIMIE.
BRDERREEE EDEAXD ETITO>TIEEL,
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Japan Shines in Dubai:
The Power of Quality and Storytelling
FARATHECABEITSVF. mBEMBIrETROLAD

Exports Double, Michelin Stars Earned:
""Japanese Food = Premium" Takes Hold

Japan's presence in the UAE, particularly Dubai, is growing stronger than
ever. Bilateral trade between Japan and the UAE reached approximately USD
49.6 billion in 2024 (UAE Ministry of Economy/Foreign Affairs), with non-oil
trade recording over 21% year-on-year growth (The Fintech Times).

Japanese cuisine is leading this momentum. Japan's agri-food exports to
the UAE have more than doubled over the past five years, reaching
approximately JPY 8.8 billion in 2023 (JETRO/MAFF data). The Michelin
Guide Dubai 2024 awarded stars to several Japanese restaurants. Zuma
ranked 19th in MENA's 50 Best Restaurants, while one-starred Hoseki offers
an exquisite omakase experience at its intimate 9-seat counter. In 2024,
JETRO established a UAE export support platform to promote further
expansion of Japanese food, including halal certification support.

KNRAZRDETBUAEILBVWT. BHEADBEERAEE>TWVS,2024F O HUAE
—EMEZESEFN496EFIVIEL(UVAERELG/NBEHR) FERHES ERE
E21% L E DB R %50 8% (The Fintech Times#Ri#).

FOEF|RELES>TVWBDA  BEAR BEDDUAENDEMIKEDHH FBES
FET2E M EICIEIL. 2023 F I I3 H988EMICEL /- (JETRO/EMKEZ T —
5)eZVa TV HARRNA2024TIRERDOBRRLAN SV HEE S Zumald
H QA FZTVHDORRM ARSI IA4 L 1D EEEEBLT-Hosekildb T
POEDHYV S —TERDBENEHFBERMALTNS,2024F ICIFJETROD
UAEIH XSSy b 74 —LERIL NT— VIS ESCHAARDSO LRI ER%
BT BHEE DS,

38,000 Fans, All Generations United:
Japanese Content Captivates Dubai

Japanese pop culture has also made remarkable inroads. The Middle East
Film & Comic Con (MEFCC), the region's largest pop culture event, attracted
over 38,000 attendees in 2024, breaking all previous records. Thanks in part
to Spacetoon, which has broadcast Japanese anime across the Arab world for
years, affinity for Japan now spans all generations, from children to adults.
Cosplay, anime, and gaming—content born in Japan has carved out a firm
place in this region.

Interest in traditional culture is also taking root quietly but steadily. The
Ohara School of Ikebana's UAE branch and calligraphers are active across the
country, while tea ceremony and ikebana workshops draw enthusiastic
crowds at various events. As exemplified by the UAE President receiving a tea
house from the Urasenke school, the spirituality of "the Way"—the philosophy
of continuous learning—resonates deeply with this nation's values.

Food, pop culture, and traditional arts. Behind Japan's recognition in the
UAE lies a common thread: quality and storytelling. It is not simply the export
of goods or content, but the values Japan embodies that are capturing the
hearts of people in this land.
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Ry THNVFr—DBEDELLV, REBEADAIX> F Middle East Film & Comic
Con(MEFCC)|i%2024%4 (38,000 A L2 ENEL. BEREBEZEH . 777BT
REAERTZ =A% RELTET-SpacetoonDEEHH D ARNDFEREKIEF EHD
LAAZTLHRICEAoTVB, ARTLRTF X F—LEWomBAFEDIAVT
YIS ZOMTREIESMZRVTVS,

BEXIEANDE DB IS ERICIRTOTWS EFTEDNERUAES SR E
EROFNHEZMTEREIN. KBV TREREERCEEDT—72av AR
EEDH SMERLRAEXLORRSICHMNTOE UAEARELEFRLILS
BEEBEONI-TEY—FRRTEIIC. B LW RGN L2 OB K. ZOE D
MEERERVEZATHIELTWS,

B HANVFv— FLTUEHX L. BEDPUAETIHMAESNTUWE B RICEK. [RE] &
(BN EWSHBIELH S, BARZE/PIAVTUYOEHETEAEC BEFIRY
SMEEBRZDOHDH . ZOHMD AL DIDHERZITWVD,
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©Bulgari resort Dubai

Michelin-Starred "Hoseki"
Chef Sugiyama Speaks

"My Commitment to Bringing

Authentic Edomae Sushi to Dubai"
2yaFvE[HosekilBWWY =7 H5ES
[FHRATEDOIRFRZEASRIE]

A chef carries on a sushi legacy dating back to the Edo period—8,000 kilometers from
Japan, in a desert city. We spoke with Chef Masahiro Sugiyama of Hoseki at Bulgari
Hotel Dubai about his mission to preserve and evolve Japanese food culture in a

foreign land.

IFRRKRIEH<ERDOREE. 8,000kmBtN /=W ROEPTH THEITIHIEALVS, TNV
HYFETIVFINA[HOosekil DEILTFAz7ic. EEDOMTAF DR T LS ES

HEER Ic DWW TRIWL =,

Bringing Sushi Tradition to

Bloom in the Middle East
Hoseki is a Japanese restaurant located on
the top floor of Bulgari Hotel Dubai, one of
the city's most luxurious hotels. Behind the
counter stands Chef Masahiro Sugiyama, a
sixth-generation sushi chef from a historic
Tokyo restaurant in Shintomicho, established
in 1865 during the late Edo period.

When Sugiyama decided to move to
Dubai in 2016, there were no authentic
Edomae sushi restaurants in the city. His
philosophy was clear: to recreate
traditional Edomae techniques in Dubai.
That means no California rolls, no salmon
sashimi. Even the sushi rice is distinctive—
seasoned only with aged rice vinegar and
salt, without sugar. "When sugar hits your
palate, the flavor becomes overwhelming.
Without it, the sushi is easier to eat."

In Dubai, alcohol cannot be used in cooking.
Yet sake and mirin are essential for many
traditional preparations, such as nikiri sauce and
sakurani (sweet-savory octopus). "Alcohol
normally tenderizes the octopus, but | solved
this through precise temperature control." By
turning constraints into creativity, Sugiyama has
developed techniques that maximize the natural
flavors of ingredients. Today, Hoseki
accommodates not only Islamic dietary laws but
religious dietary restrictions of all kinds.

FR]OEHE PR oHC

TEBH 2> > HBIR

RNABE—DST PaFU—RTIV TIVHIERT
W RENADFR EFEICAIBETH2HARIELANS Y
[Hosekilo 2D ATy —iciioZ ¥ AT LT
(3. 18655 (B /G To ) RlZE ST R EF A » bR
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"Omakase" Takes Root in Dubai:

Why Japanese Food Is So Popular
The omakase style, now common worldwide,
was pioneered in Dubai by Hoseki. At the
nine-seat counter, it may appear that every
guest receives the same portion of shari (sushi
rice)—but that's not the case. "l watch how many
times they chew and their eating pace. The size
looks the same, but | adjust the air inside and
sometimes reduce the amount of rice."

Nine guests, nine different approaches. "By
the end of the meal, everyone feels equally
satisfied." Sugiyama delivers the true essence
of omakase by carefully managing
everything, including timing.

His commitment to ingredients is equally
uncompromising. Every nightaround 11 p.m.,
when the restaurant closes, Sugiyama connects
online with wholesalers at Japanese fish

All the chefs at Hoseki
are Japanese, while the
service staff are
international. Sugiyama
says: "l have wonderful
staff supporting me.
Hoseki wouldn't exist
withoutthem. I'm

M fortunate to work with
such talented people."

RETIBMARITRTERA Y —EREHABEALWSHH
BICOVWT ELURRIFBSLWARAZYy IR OVNTETN
TVWEIHSLELT HosekilZB DI bE A BHEX
Sy 7IcEEN. S DHosekin\BVET | L5ES

Hoseki (Bulgari Hotel Dubai)

Phone: +971-4-777-5433

Email: dine.dubai@bulgarihotels.com
Hours: Lunch Thu-Sun from 1:00 PM /
Dinner Wed-Sun from 6:00 PM & 9:00 PM

markets. "I've learned to judge fresh fish just by
looking at photos. The ingredients | use here
are nearly identical to whatI'd use in Japan."

Today, almost every five-star hotel in Dubai
has a Japanese restaurant, including fusion
concepts. When asked why Japanese food is
so popular, Sugiyama replies: "l think it's
mainly because there are many people here
who love Japan. People from other countries
respect Japanese craftsmanship and
dedication. Our job isn't just to protect that
respect—it's to earn even more."

This mindset has contributed to the
maturation of Japanese food culture in Dubai.

A CHRAH“OMAKASE”,

A CHIf s A Ao

STIRBATH —HRBLELoTVE“BENER
FAIWH ENATIEREDEERIT I F—9fF.
ITRTCORICALKESDV v (FRAR)%EE-T
WBELIICR 2B EIFEIEWVWS, (MRS D EIEK
RENIR—RERET, Vv UDOKRESIE—HELD
TIDNIBIRFICERE ANT AICLoTIEAKAL
#HELET]

NN OBYDEI S [HALDERE
boT RIFRALCEVWEE Vo IEWNICES ], b5
EobEH. T RIBOHLEH L. “OMAKASE”
LLTOEBIEERMHLTE,

REMADIIZDOD RGO EV LK G EK,
ELHERFHRIBE 545 ERAHBOMEIE
FBHEAVTIAVTOLED S, [BEEIZTER T HFfF
BREDry I TERIIICLEDEL. EMBAFIEE
AARLIFEAEEZLLHEVHDEFTVET ],
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During this season, the terrace
seating is recommended for
enjoying Dubai's night view.

ZOERIEINA DR E%IERE
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TOMO's Head Chef on the Middle East Market Today
BATRALEHOH%E. TOMOHERYEASHR—Tv DS

"If we change the rice slightly, customers notice." "They ask about the fat content of
the tuna."-No one feels the pulse of Dubai's Japanese food market more than the
chefs on the ground. We spoke with the head chef of TOMO, an authentic Japanese
restaurant, about where Japanese cuisine stands in the Middle East today.

[REeDLER-DIERHINB|[T7ODEDEDICOVWTERMEINS | —NMDBEEXATS
BoZte BBORBAZENTRCTOAIABZVEVL, =Ty IRV Y
[TOMOIRIERIC. FERICH T ZAFREDREMER V-,

The "Authentic"

Taste That the Wealthy Seek
—Why do you think Japanese food is so
popular in the UAE and Dubai?

Japanese food has long been seen as healthy,
with a reputation for extremely high-quality
ingredients. On top of that, interest in Japan
itself has grown in recent years through anime
and Japanese culture.

— What do Dubai's wealthy diners look for
in Japanese food?

Above all, | think it's the quality and safety of
ingredients. At TOMO, we focus on being
authentic, so many of our guests have actually
visited Japan or are seeking the real thing. |
feel that many come here wanting "the same
taste | had in Japan."

—Does the difference in Dubai's water
affect the cooking?

Yes, significantly. Rice in particular is sensitive
to water differences, and depending on
conditions, the texture can change. In
Japanese cuisine, water is an extremely
important element.

—Do you feel that international diners’
palates have become more refined?

From my experience on the floor, many
customers in Dubai have a strong
understanding and appreciation of Japanese
food. For example, if we change the rice
slightly, they notice. They ask about the fat
marbling in toro. Sometimes they'll say, "The
tuna is leaner this season," or "lt's getting into
the best season now."
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What's the Next Big Thing in
Japanese Food?
—What kind of dishes do Arab customers
prefer?
Dishes with bold flavors are popular-like
wagyu yakiniku with sweet-savory sauce,
or wagyu hobayaki grilled on magnolia
leaves over miso. When | recommend
these to international guests, they almost

TOMO (Raffles Dubai)

Phone: +971-4-357-7888

Email: inffo@tomo-dubai.com
Hours: Lunch daily 12:30-3:00 PM/
Dinner daily 6:30 PM-12:00 AM

always love them.

—What do you think will be the next
Japanese food trend?

In the broader category of "Japanese food," |
personally feel that Japanese yoshoku—
Western-style dishes adapted in Japan—is still
not well known. Omurice, beef stew, gratin,
Napolitan pasta. | think Japanese yoshoku
could actually do quite well. Also, | think
Japanese-style Chinese food from local
neighborhood restaurants could become
popular.

—What do you think about the idea that
Japanese chefs can earn several times more
by working overseas?

I don'tthink that's universally true. There are
more and more non-Japanese chefs with
sushi skills now, and just being Japanese and
able to make sushiisn't enough anymore. |
feel that real ability and experience are being
tested more than ever.

—How do you plan to develop TOMO
going forward?

Rather than taking a new direction, my first
priority is to protect what Takahashi-san, the
former head chef, built here. | want to carry on
what he created and make it even better. For
now, my focus is on satisfying the customers
right in front of me.
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Head Chef Muneta. With
extensive overseas experience
including Hong Kong, he has
deep knowledge of
international guests'
preferences.
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Dubai Japan Festival 2025
Draws Over 9,000 Visitors
F/s4A#$21)2025,. 9000 ABORIEE THER I

Firework

Super Ball
Scooping
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The Dubai Japan
Festival 2025 was held on
December 6 at Jameel Arts Centre
in Dubai, attracting over 9,000 visitors.
Under the theme "Water and Light—
Cultures in Harmony," this year's festival was
organized by the Japanese Association of
Dubai and Northern Emirates. With support
from the Consulate-General of Japan in
Dubai, JNTO, and JETRO, a diverse
program ran from 1:30 PM to 8:30 PM.

The main stage featured traditional
Japanese culture, including Soran Bushi
dance performed by students from the
Japanese School of Dubai, kendo
demonstrations, and sumo performances.
Bon Odori dancing and a karaoke
competition brought energy and
excitement to the venue.

Around 20 food stalls offered Japanese
cuisine. Cultural experiences such as tea
ceremony, ikebana, and calligraphy proved
popular, along with traditional festival
games like goldfish scooping and target
shooting. Long lines of children formed at
the Nintendo Switch 2 demo booth and the
Pokémon card game trial area.

As a major event symbolizing cultural
exchange between Japan and the UAE, this
year's festival was once again a great
success.

12H6H. EXATA D Jameel Arts Centre
TIRNABHAZLD2025] A EAfE = 41.9,000
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Anime watched in childhood leads to learning Japanese and traveling to Japan
as an adult. We spoke with a cosplayer born in the UAE about the reality of
anime and manga popularity in the Middle East.

FEHDEICR-F=A. KAICLGE-oTAE

AP EPHERITANEDLD S, UAEE

FADARTVAV—IC. RRICHIFET=A-IVHARDYPIVEREWVT=,

—What inspired you to start cosplaying?
When | was 18 and obsessed with
"Vampire Knight," | discovered that cosplay
contests existed in the UAE. | saw it as an
opportunity, entered one, and everything
started from there.

—OARTVERDT=EoMFEHITIIESWL,
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—Why do you think people in the UAE are
so drawn to Japanese anime and manga?
There's a shared experience of watching
anime as children. | grew up watching "Ninja
Senshi Tobikage," "Yu-Gi-Oh!," "Inuyasha,"
and "ONE PIECE." Once you finish an anime,
you move on to manga, and a whole new
world opens up. Japanese anime and manga
are loved across generations—you can reread
them 10 years later and still discover new
lessons. I'm actually rereading "D.Gray-man"
and "Rurouni Kenshin" right now.

—UAEDA 2 BEFEDF= ARV HICZ
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"Almost Everyone Learns
Japanese and Visits Japan"
N4 HosHAGE -9 00 HARSD )
—Are there many people who started
learning Japanese or planning trips to
Japan because of anime?
Almost everyone has started learning

Japanese because of anime and has either
already visited Japan or is planning to.

— 7= XA DEoD I TAFEEFALD . BFA
DIRITEREILTVBIARZVTITH?
FELBD T XDE> 0T THREBEFU. S
TICARZ NI ZNDDITKFETT,
—Are there any trending anime titles or
characters in the UAE?

I think the biggest trends in the UAE are
"Demon Slayer" and "JoJo's Bizarre
Adventure." "ONE PIECE" is also gaining
popularity again. Since LOEWE released its
"Howl's Moving Castle" collection, Studio
Ghibli works have been rising in popularity
too. With the Ghibli exhibition coming to Abu
Dhabi next year, | expect that popularity to
grow even more.

"Demon Slayer;" "JoJo," and "Ghibli":
Japanese Pop Culture Is
Booming in the UAE

Bkl Yayal. #LTIYITV].
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—Major events like Middle East Film &
Comic Con (MEFCC) are growing every
year. As a participant, how do you feel
about the change in excitement?

As someone who has attended MEFCC since
its first edition in 2012, | can say that the event
gets more exciting for cosplayers every year.
It's my main event each year, and | always save
my latest cosplay for it.

—Middle East Film & Comic Con
(MEFCC) ZEDARA RV MIF 2 RIEDIL
ALTLET. SMEELT. BV EADIDEL%E
ESRLTVWETH?
2012FEDE1EHBMEFCCIZS L TWSEELT
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VIZZDARYV DT DIZE>THEVTVET,

Morvarid Jalali (known as
Xera or MJ in the cosplay
community). Iranian, born and
raised in the UAE. Content
Manager at Twenty Seven
Marketing. Cosplaying since
2009. Instagram: @xera.6
t EWIFUFR-D¥3Y(ax7La
N 254 TliE Xeraf7sl@MJIELT
| HNoN3).UAETEENE o717
Il > A.Twenty Seven Marketing®
AVTFIYIR—TVr—, ART LI
200905 TS,
Instagram: @xera.6
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The Accelerating Japanese Food Boom:
48 Year's of History Prove Cultural Integration
METAIAEXRT—LLSEDERHNIAMTAHX{HRS

Japanese restaurants across the UAE surged from 140 in 2014 to 510 in 2024-a
3.6-fold increase in just 10 years. This dramatic growth is not a passing trend, but
evidence that Japanese food culture is becoming deeply rooted in Middle Eastern

society.

UAE2EDBEFRVAMSVIE.20145FED140/E8ED 520244 IC13510fE AL DT D
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From "Special Occasions" to
"Everyday Life": A Polarizing
Consumption Pattern
TREBIRH 00 THE | ~:
LS DIl T s —
The role of Japanese food is fundamentally
changing. Once reserved for anniversary
dinners at upscale restaurants, Japanese

cuisine is now making its way into home
kitchens.

According to Shiro Okubo, CEO of Summit
Trading, the UAE's largest Japanese food
importer, the current trend is clearly
polarized. In the fine dining segment, the
omakase style has become widespread, with
growing demand for premium ingredients
like seasonal items and wagyu from specific
regions. The number of Michelin-starred
restaurants is increasing, and Japanese food
has become a popular choice for special
occasions.

Meanwhile, for home consumers,
"easy-to-make Japanese food" such as frozen
gyoza, gyoza wrappers, and instant ramen is
experiencing rapid growth. Interestingly,
Chinese and Southeast Asian residents are
also purchasing Japanese-made gyoza
wrappers. "They appreciate the quality—the
wrappers don't tear easily and peel off one by
one cleanly," says Okubo.

HAROME ST RENICELLTVS,
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Cultural Factors and
Infrastructure Driving
Sustainable Growth

ALK B 42 77853 2 o 5eh ke
Several factors are driving this shift. First, the
trust in Japanese brands built through
automobiles and electronics has extended to
food products. Second, the influence of
anime and manga is significant. "More young
people want to eat the ramen that the
characters in 'Demon Slayer" are eating,"
Okubo explains. Third, health consciousness
is rising. With approximately 50% of UAE
adults either diabetic or pre-diabetic, interest
in "healthy Japanese food" is expanding
rapidly.

Shiro Okubo,
CEO of Summit
Trading. He has
been appointed
by Japan's
Ministry of
Agriculture,
Forestry and
Fisheries as the
first "Goodwill
Ambassador for
Japanese Food
Promotion" in
the Middle East
and Africa
region.
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Supporting this demand is well-developed
logistics infrastructure. Summit was founded
48 years ago as a catering service for
Japanese workers in oil development. Today,
the company imports over 30 containers per
month and handles approximately 70% of all
Japanese food imports in the UAE (according
to company data). It owns its own
warehouses, refrigeration and freezing
facilities, and approximately 20 delivery
trucks, covering all temperature ranges from
minus 60 degrees Celsius to room
temperature.

What the company has built is a "food
cycle": experience it at a restaurant, enjoy it
through delivery, purchase it via e-commerce,
and finally recreate it at home. This cycle is
embedding Japanese food deeply into the
lives of people in the Middle East. Japanese
food is now unmistakably transforming from
"foreign cuisine" into "part of daily life."

ZOEERIBLIZER IZERH D, E—Ic.
BENEXERATEONI-AET SV EADE
N BRICHERLTVWS EZIC . FoA T
BOEELKEWN, [TREOIAIDEARIZED
BRTVWEIT—X40% ERICERTIVWEVWDEE
HPHEIZTVET [EARRK . B=IC BEEHD
BED UAER A DHIS0% D ERFE 7= 1 Tl
BLanzdh [AVy—LGEAFAERI~NOBELLA
FICIEALTWS,

IOLIEBEEX 220D MRA> 75 DEE
72U Sy MIABERT  FMAFKICREIZAFTA
ANDT =Y T —ERELTAIE IBIETIEA
302> FF U EEMA L. UAES LT OBARH
ADIIT0% %D (AHAN) B AE. S -5
B EXNS Y7208 IR TCEHEREEL.
TAFRB0ELLERETRBERICHIGT 5,

REDBELICDE[BOERITZ VAN YT
FERL. ECETELA ECTEBAL. REBERET
B2, 0BRSS BEAREHERDOALDEF
1SRRI TVWE BERIES FERICTH sk
XA DB EFDO—EBINEEFRL DD H D,

Summit's logistics hub, importing over 30 containers
per month. The facility handles all temperature
ranges from minus 60 degrees Celsius to room
temperature, delivering across the entire UAE.
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Japan, Conveyed Through Flowers:
The Cultural Power of Ohara School in Dubai

fE2BEUCTEHLIEF. PERV FAITHIXEDON

Harue Ohki, the Head
of Ohara School UAE
Branch and certified
@l Ohara School lkebana
# instructor
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—Has Japanese culture shifted from being
"something exotic" to "something that
enriches daily life" for people in the UAE over
the past decade?

I think it still leans slightly toward being seen as
"exotic," but the number of people incorporating
Japanese culture into their daily lives has grown
dramatically. In recent years, visa requirements
for UAE nationals traveling to Japan have been
relaxed, leading more people to experience the
culture firsthand and pursue their interests
further.
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—In fast-paced Dubai, how is ikebana
perceived?

Many young Emiratis are ambitious and very
busy, yet they truly enjoy their lesson time. Many
say that the "stillness" and "ma" (sense of space)
they experience while arranging flowers is a time
that calms their mind.
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—What joy do you find in watching students
of different nationalities and backgrounds
grow through ikebana? Do you also learn from
them?

| have witnessed students grow from university
students or young professionals into certified
instructors. | have not only observed their
growth but have also been nurtured through the
process of teaching them. Each student has a
different way of understanding, and every time, |
learn something new myself.
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—At receptions and other official events, do
you sense an "underlying cultural power"
where the presence of ikebana softens the
atmosphere?

Absolutely. It conveys culture more powerfully
than anything else. This applies not only to
ikebana but also to calligraphy, traditional
instruments, and even the kimono we wear.
What people experience through sight and
sound stays vividly in their hearts, and | believe
this leads to respect and admiration for Japan as
a nation.
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lkebana is often
showcased at government
and cultural events, adding
elegance to every venue.
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Stiliness Through Ink and Space:
The Spirituality of Calligraphy Resonates in Dubai
BrRAFEAS BRI, FAMTECEORMY

Suiho (Calligrapher).
Former associate
instructor at Reimei
Calligraphy Association.
2ig (FBER),
TCREAEE R LERMEE

—What joy do you find in expressing guests'
names through calligraphy?

Arabic names always carry meaning, so | try to
choose kanji characters that match their
significance. In a conversation of less than three
minutes, | hope guests feel that "someone truly
saw me." If my work becomes a gift that
represents "time spent thinking of you," that
makes me happy.
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—In digitalized Dubai, how do children react
when they encounter brush and ink?

Atfirst they're hesitant, but they quickly become
absorbed. Unlike touching a screen, the weight
of the brush, the scent of ink, and the feel of it
spreading on paper stimulate all five senses.
There is great educational potential here:
concentration, self-expression, and the value
that "mistakes can become beauty." Learning
that values process over results is exactly what a
digital society needs.

—FIIIEDEGENA T, FEBI-LHELE
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—How is the "spirituality" of calligraphy
shared across religious and language barriers?
The UAE is diverse in religion and language, yet
the sense of "stillness" and "prayer" is
surprisingly universal. The spirituality of
calligraphy is conveyed without words, through
the breath of each stroke and the depth of
empty space. It resonates naturally with the
spirituality rooted in Islamic culture.
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—Is Japan's image changing as you convey
the deeper aspects of Japanese culture?

Itis definitely changing. More people are asking,
"Why do Japanese people value stillness?" and
"Why do they find beauty in empty space?" | feel
Japan is beginning to be recognized notjustas a
"cool country" but as a "profound country."
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Atan event held at the Japanese restaurant
"Kasumigaseki," visitors were given hand-painted folding
fans. The line never ended until the very end.
MEEErBITCOIRVMITEEDRFERBEIC
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Executive Dialogue

In this section, Gates Dubai President ZPa—F—7TIlE.Gates Dubaift XD
Imtiyaz Abdul Razak Kalsekar Yutaka Nagasugi talks to front-line leaders in KEDBUAE-BEDOE—IRTEET DY —
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““From Legacy to Modermty A Dubai Perfume Brand

Takes on the World
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RASASI IMTIYAZ GROUP CEO &
Owner

Imtiyaz Abdul Razak
Kalsekar

Second-generation leader of the group that
owns Rasasi Perfumes, founded in 1979.
Resident of Dubai for 51 years. Gained
hands-on experience in retail,
manufacturing, and distribution from
childhood, growing the company into a
leading Middle Eastern fragrance brand.
With a vision of "merging tradition with
modernity," he is accelerating global
expansion through initiatives such as
developing the Saudi Arabian market and
establishing an R&D facility in southern
France. In 2025, he launched the new
brand "I'm Rasasi," aiming to redefine
"accessible luxury."

RASASI IMTIYAZ GROUP CEO 3
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The Dubai Dream of an Orphaned Father
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Challenging Dubai's Economy Through
Fragrance: RASASI Built on Family Bonds

Nagasugi : Today, we're speaking with Imtiyaz Abdul
Razak Kalsekar, CEO and Owner of the Rasasi Imtiyaz
Group. The group owns the fragrance brand "Rasasi
Perfumes" and operates globally across the Middle
East, Europe, and beyond. Let's begin with your
company's history.

Imtiyaz : Rasasi was established in 1979 by my late
father, Abdul Razak Kalsekar, but his journey was filled
with hardship. Born in Bombay (now Mumbai), India, my
father came from a poor family and became an orphan
atjust nine years old. He worked tirelessly for over 40
years before moving to Dubai at age 53.

He chose the perfume business as his new challenge in
Dubai. Being a devout man, entering the fragrance
industry—considered auspicious in Islam-was a natural
choice for him.

His first store was in Murshid Bazaar in Deira. Though
Dubai was still developing over 40 years ago, Murshid
Bazaar was a major commercial hub lined with
perfume, gold, and accessory shops-like the Dubai
Mall of that era. There, he began selling perfumes
under the brand name RASASI.

Nagasugi : What's the origin of the RASASI name?
Imtiyaz : It's derived from the initials of all our family
members' names—the R from my father's name Razzaq,
the I from my name Imtiyaz, and so on. My father
cherished family bonds deeply. Moreover, he valued
everyone he worked with—employees, suppliers, and of
course, customers. Building an ecosystem where each
person thrives is an important mission | inherited from him.

New Brand Bearing His Name and
Cultural Respect in Global Strategy

Nagasugi : After taking over the business from your
father, you significantly expanded operations—
developing the Saudi Arabian market, establishing a
full-scale R&D facility in southern France. Recently, you
announced the launch of a new brand, "I'M RASASI."
Could you explain the concept?

Imtiyaz : The core conceptis "From Legacy to
Modernity." My father left us a wonderful legacy, but
we can't simply inherit it passively. While treating our
heritage with care, we must update products for the
current generation.
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| have two daughters, and they told me, "Our perfumes
are too big to carry around." Their generation prefers
small bags, making large perfume bottles impractical.
So "I'M RASASI" bottles feature innovative, compact
designs. We've preserved what we inherited while
adapting the fragrances and packaging to
contemporary user sensibilities.

Incidentally, "I'M" in "I'M RASASI" carries a double
meaning—both "l am" and my initials, "Imtiyaz." It
represents my personal challenge of how to carry
forward my family's (RASASI's) legacy.

Nagasugi : You've been actively promoting global
expansion. What strategies do you employ to sell your
products worldwide, and are there plans to enter the
Japanese market?

Imtiyaz : When selling perfumes across borders, it's
crucial to accurately understand each country's
preferences. For instance, bringing our Middle Eastern
product lineup directly to Japan wouldn't yield good
results. Middle Eastern perfumes would feel "too
strong" for Japanese consumers. We conduct thorough
research for each market and leverage Al to build
appropriate product lineups.

As for Japan—yes, we plan to expand there. | have
strong affinity and sense synergy with Japan. My
father's success in Dubai stemmed from his
uncompromising approach to products and high
ethical standards, and | often see parallels between him
and the Japanese people. Once, when | bought a
productin Japan with a minor quality issue and notified
the store as a courtesy, they retrieved the item and even
sent an apology letter. This uncompromising attitude
and ethics embodied what my father represented.
Doing business in Japan would mark a significant
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milestone for RASASI.

That said, as | mentioned, we can't simply import Middle
Eastern products. We need to create Japan-exclusive
products with fragrances Japanese consumers prefer in
more compact formats. We're actually seeking
Japanese talent to lead this project but haven't found
the right person yet. If any Japanese professionals are
interested, we'd love to work together.

Dubai: A City the World Admires
—The Rapid Growth of the Dubai Brand

Nagasugi : Final question. Our publication is read
mainly by people doing business in Dubai or
considering relocation. From your perspective as a
Dubai resident for over half a century, what are Dubai's
attractions and business advantages?

Imtiyaz : When my father first set foot in Dubai, this
entire area was desert. Naturally, neither Burj Khalifa
nor Palm Islands existed. But my father had foresight.
Even then, he kept saying, "Dubai will become a great
city." Look at our products—the country of origin reads
"Made in Dubai, UAE," not just "Made in UAE." This was
my father's decision.

His prediction proved correct. Dubai is no longer
merely a city—it's become a destination the world
admires, and many people now perceive added value
in the Dubai brand. We anticipate the Dubai brand
market will develop rapidly. For those seeking to do
business in new territory, it's undoubtedly an attractive
option.

Nagasugi : Indeed, examples like Dubai chocolate
show how "Dubai" as a city itself adds value to

products. | look forward to the day when "Made in
Dubai, UAE" products become synonymous with luxury
goods in Japan. Thank you very much for your time
today.

The bottles have a sophisticated
design that captures the latest trends.
The lineup ranges from youth to
adults, and they are available for
purchase at Dubai Mall and other
locations. They are also perfectas
souvenirs from Dubai.
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Why "Made in Dubai, UAE"?
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Gates Media FZCO CEO
Yutaka Nagasugi

Based in the UAE and Dubai, I operate a media platform
specializing in business and tourism information in the UAE. I
publish the bilingual monthly magazine Gates Dubai in both
the UAE and Japan. Our online media provides content in three
languages: Japanese, English, and Arabic. With the mission of
enhancing Japan’s presence in the UAE and Dubai—an
economic powerhouse in the desert that remains largely
unknown to many Japanese—as well as promoting a deeper
understanding of the UAE within Japan, I established a local
entity in the UAE in October 2023, following operations in
Japan, the United States, and Myanmar.
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HYATT
REGENCY"

Welcome to Dubai Creek Heights Residences
Your Ideal Home Away from Home!

Experience Ultimate Comfort and Flexibility at Hyatt
Regency Dubai Creek Heights Residences.

Whether for a short business trip or an extended stay,
our fully furnished Studio, 1-bedroom, 2-bedroom, and
3-bedroom apartments offer the perfect blend of luxury
and convenience.

Each space features modern amenities, stylish interiors,
high-speed internet, and fully equipped kitchens to
ensure a stress-free stay.

Ideally located near business hubs and cultural attractions,

our hotel provides top-tier hospitality and personalized
services. Enjoy a seamless stay—your home away from
home awaits.

Please scan here for more information
about Hyatt Regency Dubai

Creek Heights Residences
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181ng Key Highlights Explained by a Dubai-Based Lawyer v

rh UAE and Narcotic Drugs
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The Qur’an states, "O you
who believe, intoxicants,
gambling, idols, and divining
arrows are abominations of
Satan’s handiwork, so avoid
them” (Surah Al-Ma’idah, 5:90).
Although the term “intoxicants”
originally refers to alcohol, it is
generally understood to
encompass narcotic drugs as
well; accordingly, narcotics are
prohibited in Islamic countries.

In the United Arab Emirates,
strict regulations and penalties
are imposed with respect to
prohibited drugs. Specifically,
narcotic and psychotropic
substances designated by law
are prohibited, unless duly
authorized, from being
imported, exported,
transferred, produced,
manufactured, possessed, or
acquired, and personal use
other than for legitimate
medical purposes is also

prohibited.

Penalties vary depending on
the substance and the nature of
the violation; however, in many
cases involving the personal
use of narcotics, a first-time
offender may be subject to
imprisonment for not less than
three months or to a fine
ranging from AED 20,000 to
AED 100,000, with heavier
penalties imposed for repeat
offenses. In addition, foreign
nationals are, in principle,
subject to deportation.
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Do Dubai residents pay no tax on offshore
companies in tax havens?

Dubai residents sometimes ask: "Since there's no income tax here, can | live in Dubai
and set up a company in an offshore tax haven to avoid all taxes?" However, foreign
companies managed from within the UAE may be subject to UAE taxation, so caution
is required.

In tax law, there's a concept called POEM (Place of Effective Management). This refers
to where a company is actually managed. For example, even if a company is nominally
established in the Cayman Islands or BVI, if a Dubai resident makes actual business
decisions and strategic choices from Dubai, the company's POEM is likely considered
to be in Dubai.

' Making International Taxation

More Enjoyable.and Simple

The Cutting Edge of
Business for |
Accountants in Dubal
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When the POEM is in Dubai, that foreign company is treated as a "UAE taxable
person," and its worldwide income becomes subject to UAE taxation (UAE Corporate
Tax Law Article 11, Section 3b). In other words, even in countries without anti-tax

2 haven rules like the UAE, corporate tax (9%) may be imposed based on POEM.
To avoid tax risks related to POEM, appropriate tax measures must be taken in advance,

including where key decisions are made and where accounting records are kept. While
cross-border tax planning can be highly effective, proper preparation is essential.

Shingo Okamoto R#*{EE

CPA at the Japan Desk of Alwasiq Management Consultants.
After working for five years at a major audit firm (EY), he
became independent and established a tax firm in Minato-ku,
Tokyo. He currently provides accounting and tax services to
Japanese companies in Dubai. shingo@alwasiq.net
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Alwasiq Management consultants

An accounting firm based in Dubai's Business Bay,
offering tax advisory services to over 100 Japanese
companies through its Japan Desk.

FNADEIRZIRAIZA T4 REDEAD /N DEETEF
Fic Y4/ F29%F L. 1001t 2BA5BRDEOKTE
7 F/NA 1) —%1T>T L%, https://alwasiq.net/jp/
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LEADERS SHAPING THE FUTURE
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Professional Magician 7AvJ <+

Taishi Ukai

) Gl

Dubai's only Japanese professional magician and a certified member of the Academy of Magical Arts —
The Magic Castle (Hollywood). He has created a unique style that blends "Wazuma" (Japanese traditional
magic with over 200 years of history) with modern illusion. As the first Japanese performer to hold a
show at Burj Khalifa, he performs at luxury venues like Mimi Kakushi and private events for VIPs. He is a
Japanese pioneer in Middle Eastern entertainment, bringing Japanese aesthetics and wonder to the world.
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From a desert city to a global hub: an in-depth look

at the key figures driving Dubai's development.

We delve deep into the secrets of Dubai’s innovation and success.
BEOBHEH,HIO—NIUNTADHEAL,
FNADEREESITHF—/—V 2B,
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Japanese Magic
Illuminating Dubai Nights
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— Why did you choose Dubai, an
unknown market, as your base?

When | first visited Dubai, | noticed that
while entertainment was thriving, there were
very few magicians. However, Dubai hosts
far more events than Japan—from corporate
functions to home parties—with diverse
scales and formats. | saw this unestablished
market as an opportunity to establish my
unique value, which became the turning
point in choosing Dubai.
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— What is "Wazuma," the traditional
art with over 200 years of history?
Wazuma is traditional Japanese magic
that has been passed down for generations.
Developed uniquely since the Edo period, it
uses distinctly Japanese props like Japanese
umbrellas, fox masks, and washi paper.
Unlike Western magic that emphasizes tricks
and mechanics, Wazuma values "ma"
(timing/pauses), gestures, and aesthetic
sensibility rooted in traditional Japanese
performing arts. Its value is highly recognized
and designated as an intangible cultural
property in Japan.
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In close-up magic performed atintimate distances
with audiences, adaptability is crucial. Mobilizing all
experience to deliver wonder amid unpredictable
situations.
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— How do UAE audiences react to the
fantastical world created with Japanese
umbrellas and fox masks?

In Wazuma performances, | wear
traditional Japanese attire like hakama
instead of tuxedos or top hats. The moment
audiences see this, they immediately sense a
special presence distinctly different from
Western magicians. The most common
feedback | receive is "This is a one-of-a-kind
performance |'ve never seen before." |
believe it's not just the content but the
costumes, gestures, and entire atmosphere
that feels fresh to them.
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The Unique Magician's
Strategy of Wonder
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— How do you view magic's strength as
"non-verbal communication" that shares
amazement through visuals alone?

The ability to deliver surprise without
words is a major advantage for me as a
non-native English speaker. Stage magic,
with its distance from the audience,
focuses more on "expression" than
conversation. Therefore, I'm extremely
meticulous about every detail—
choreography, movement, timing—to
ensure flawless execution on my end.
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— Are there any cultural or religious
considerations you're mindful of?
Religious considerations are essential,
such as not using champagne bottles as
props. Culturally, I'm extremely careful
about physical contact with the opposite
sex. Once, when handing over a coin, | was
cautioned because my finger nearly
touched a woman's hand. Since then, I've
been conscious to avoid any fingertip
contact. Additionally, depending on the
venue, | avoid magic that evokes poker or
gambling.
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— What is your "differentiation
strategy" for surviving in Dubai?

| constantly focus on being a
"one-of-a-kind performer." Having an
expression only | can deliver and being
incomparable to others is a powerful
weapon in competitive Dubai. Being both
a magician and Japanese maximizes my
strengths. However, sometimes a standard
style with a jacket is more appropriate. The
balance between maintaining my identity
while accurately understanding and
delivering what clients need-that's my

differentiation strategy for surviving in
Dubai.

— BNATEEED-HDDEHILERE]
BATIH»?

BICEHELTV2DE. [MHE—E=D/XT5—
N—THBILE]TI BDICLOTERVNRIR
L MR SNTWHFETHDIIEE H
FEDOHLVENAICBEWTIERICASTREBIC
TOEFTZORICEVT IS Tv > THBT
L ARATHBZLIZ. B OEA T RARIC
A IERIZLECTVWET, —HTIHEIC
FoTED YTy Ne BT RI VT — RIS A
DA KROONBZLEHBHNET BHDEE
TG MMFO XA EREICIBELGIB
GRTRBT 2. ZONIVRERDENATHE
EFHRLIHDEFCEBEIZEB > TVET,
— Can you share a memorable request
and how you adapted?

Abirthday party at a home stands out. A
father requested a one-hour close-up magic
show for his middle school daughter and her
friends. When | learned she loved Japanese
anime and wanted "a Japanese magician to
celebrate," | completely customized the
performance—using anime theme songs she
loved and incorporating a Japan travel
theme. That experience reinforced how
delivering not just magic but culture and story
as an experience creates truly memorable
moments.
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Ukai performs while understanding what organizers
seek, the venue atmosphere, and his expected role.
Website: https://www.taishiukai.com/

11'@%‘75\12&)5%)0) KBORR.BHICHEFINTVS
BEEBRR LD D/ T4 —< >V ZEAT IR K . R—LR
—9‘6;*7{5%30https://www.taishiukai.com/
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companions or other notices on our Web?

== We have started accepting
classified postings!
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nagasugi@icloud.com(7k1%)
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www.yasu0831@gmail.com(Yasuaki Niikura).
0589801176

EnqTaliELELsS! B

ENABAAANRAES T, A0S B T—ISHFUTLTE
DELIH 2023 FLDEBZBRALELIL. FEBHDLK
AETHOEIOCREFEELTIRIEBL HRLHE
TIEWIRAVE T I—F5—DIW-ERTHEEZE LA
BELTHBVES, 7T EF—LLEDRRHIToTHD,
UAER TOEHEL > TOET, RIERNATREE 1D
B EFALRDICERLELLD!

BEAER
A& DEB:09:30 ~10:30
EERE DEF:110:30 ~11:30
BT ENABERASRABE
*RAJELT ERRORETIN BICL-TEEHHIEE
FTOTUTETCERIBRICBEMOWAERIETILEENTT,

TANAKA-DAIKI@marubeni.com (Ep& HH)
Minoru.Nagano@ae.panasonic.com (EIZ & K£&)
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haya10wakino@yahoo.co.jp (B B £ A). 0585841294
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s-mashiyama@classnk.or.jp (85 #(0)
shintaro.yamashita@jp.toto.com (Bl&F & LLITF)
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ikebaname@gmail.com. Instagram @ tsubakidubai
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*Our site does not bear direct or indirect responsibility for the content
posted or subsequent transactions. We ask all users to proceed with
transactions with caution and thorough consideration. Also, we reserve
the right to delete posts at our discretion if they are for a fee, against
public order and morals, or illegal.
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A Happy New Year.
We wish everyone living in Dubai a healthy and peaceful year ahead!

This winter in Dubai, we have seen an increase in consultations for influenza, bronchitis,
allergy symptoms, as well as high blood pressure and cardiac issues.

As this season's temperature fluctuations and lifestyle changes can easily affect your
wellbeing, we recommend seeking an early check-up if you feel "something is not quite right".

As a comprehensive medical and dental clinic, Sakura Clinic will continue to support your
health in Dubai throughout this year. From health check-ups to managing acute/chronic
ilinesses, please feel free to consult us.

= ===
s XKEFHER Specialist cardiologist
TBERESNEL - PRSP G EZDNILF AN UR

- h l‘ “q,‘i | a Mizcpcd Dr. Nagano is a multi-specialist in cardiology, intensive,

care medicine, and general hospital medicine.

4005,Block B, Al Razi Building No.64, Dubai Healthcare City, Dubai, UAE

~
E<cEI=s S A K U R A BARGEXN | TEL:04-445-2875 WhatsApp : 052-219-6048  E-mail : info@sakura-mdc.com

Medical and Dental
W Clinic Hours 9:00AM-6:00PM Saturday-Thursday(until 12:00 PM on Thursday mornings)
Closed: Thursday afternoon, Friday, and public holidays in Dubai

%althcare
roup
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~7Y SIMPLIFY YOUR BUSINESS

Service Lineup

As we enter 2026, although the intern.ational situation gnd market Strategy & Research Market research, Strategic planning, Market Entry Strategy,
environment are fraught with uncertainty, we are entering a phase where RS - Ut —F Feasibility study, Execution support, etc.

new challenges and growth opportunities coexist. In the Middle East, TISHE. B R EH B RITRMRE. RTXE 1
centered on the UAE and Saudi Arabia, and further into the African region,

the institutional environment—including regulation, taxation, and CoseiEe es RN

governance—is becoming increasingly sophisticated, demanding greater Corporate bank accounts, Visas, UBO/AML, etc.
practical responsiveness. SENRRIL - EHEASRTOEE - €4 - UBO/AML 4t
Leveraging our strengths—practical expertise cultivated over years, deep

understanding of local conditions, and swift responsiveness—we provide

consistent value in the Middle East and Africa, from strategy formulation to Internal controls, Corporate governance, etc.
execution support. Precisely because this is an era of rapid change, we PIEBHRER, 2 —RL—bHNF 224

believe it is crucial to engage in ongoing dialogue and present
reality-based solutions. This year, we will advance our organizational
capabilities and deepen our insights to deliver even higher-value support.
Please feel free to consult with us.

HR strategy, Organizational assessment,
Employment regulations, Appraisal system, etc.

HRE B AR BIEOUT . BESEARAL. FTE I ftb

Accounting, Audit, Tax Accounting, Auditing, Tax consulting(VAT, CIT, DMTT,
i ¢l

2026F %l 2. EERCTHBRE S REEEEHEVWED DD BEICESTHI A5 BEE TS PE, Transfer Pricing, etc.)

LH S ER RSP EBFTTIBEICA > TOWETUAES LT Y U7 SEZ il £5t- B3 B (VAT, CIT, DMTT, PE, BERMEAEHL4), 2&)
LIDHRR.SDICE 7 ZYAMIBICBENTH ARG - B HNF U RZZELHET D

ERRBREIES LORBRBDHROONGRRLLDELT, Digital Technology ERP, DX, Business optimization consulting, etc.
LHEFINETHE > TE/CEHICEILI-EMME RBFEORNER ZLTR FIINTI/AT— ERP.DX. B &BLI> Y7127
E—FREDER G ERAIC RER-F 7V DRI BV THIEBILELORITHIE

FC—B LI MEREEZT>TEVIET B OBML WK IE 0D 2 WEEE

A REBICEILBRREIRRIDILHSEETHIEEZTENET, AE AR Marketing Marketing strategy, etc.

HEMROBEREESD . SOTMEEOBVXEERELTENET, BRE N=TT74¥7 SR L

IZ RIS S LY,

https://www.bizeasy.co/jp/ info@bizeasy.co
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VFS.GLOBAL

We're hiring Japanese / Japanese-speaking Deputy Managers -
Operations to lead daily activities at our Japan Visa Application Centers
across the Middle East, South Asia, Southeast Asia, Africa, and Russia.

If you have 3-5 years of experience in hospitality, travel, tourism, or
customer service and thrive in a fast-paced, customer-centric
environment — we want to hear from you!

Oversee daily operations and ensure compliance with company standards

Support planning, coordination, and supervision of center activities

Implement and maintain operational policies and procedures

Monitor performance metrics and prepare reports to enhance efficiency

Lead and train operational staff, providing guidance and feedback

Identify and implement process improvements to boost service quality and reduce costs
Collaborate with HR, Finance, and logistics to align operational goals

Resolve escalated issues and act as the point of contact in the Operations Manager's absence
Ensure legal compliance and uphold security and ethical standards

Drive customer satisfaction and contribute to business growth

Promote innovation, teamwork, and service excellence

A graduate degree or equivalent

Japanese national or JLPT N1
certificate holder

Strong communication and
customer service skills

A passion for quality and
operational excellence

CV(xBER)LLEDICTRETHERLRASLILESL,
Careers@vfsglobal.com
https://www.vtsglobal.com/en/individuals/careers/index.html

This month's theme

Vaccinations in Dubai

childhood immunizations, effectiveness
fades after about ten years, requiring
boosters. Measles is currently spreading

Experts explain
iguous rules
pats 2™ and cugy,

. . globally, highlighting its high
BBf[]fB TI’HVB|Iﬂg t[] |nd|a I bh- F contagiousness. Polio still circulates in
T oy VA T = L | LA countries like Pakistan, with WHO concerned
1V I‘Igﬂﬂ,ﬂ'”so I\/\If—co)%wjﬁfi % oL 5. 1 about international spread.
> American Wellness Center offers
7 ~. @)

Countries far from Japan are just a few g* ,I?; & & consultations on travel vaccinations. Please
hours away from Dubai. India is a popular C 3'2 < feel free to contact us.

destination for business and tourism, but S

its sanitation and infectious disease risks
differ significantly from developed
countries.

BARD LHEBHCENEELS. F/AMD5R
LREBEATT77EXAE. FiA X FREIX
ZRBATHNIBRAHNZVOTTH. Hitho
BERBRPEREY RV GEEREEXRECE
BOEY,

In areas with sanitation concerns, preventing
infections through water and food is
essential. Hepatitis A virus spreads through
contaminated water and raw foods, causing
liver inflammation that can sometimes
become severe. The vaccine is typically given
in two doses—initial and after six months
(three doses in Japan)—but even one dose
provides some protection. Typhoid fever is
also preventable through vaccination.

Rabies, transmitted by animals, is nearly
100% fatal once symptoms appear. India has
many stray dogs, and pre-travel vaccination
simplifies treatment if bitten.

Reviewing past vaccinations is also
important. Tetanus bacteria exist in soil and
animal intestines worldwide, entering
through wounds. While Japan provides

Commentator:

Dr. Junko Fukuda

(Internal Medicine, ISTMCTM®,
American Wellness Center)

BEBIEIBAINIMIFTE. KPBREAN
U BRE RS T ETE ARF A ILREF
RINEKREHBRHISEREL. XA &EE
ZU. BICRBELTRI P DNET, 70F
B RYE. 6»B%O2E (BAEFIE)HET
TH.IEOEETL—ENHRIBEFTEET,
BFIRETIF T TEBERETT,

HYEN DT RRERETHE. FEF100%3E
CF3/ALWVRATT. 1 PR/ SRESBL.
EFOFHERT. HHF—DEVLEAEKRILT
*ET,

LAICZFTVRHONRELLAYTY., £
THER. REREIHRFOLERHY DY
tECHEEL. BOIPSLEELET, BATE /N
BECEHEREAT>TLETH . ZOMREH
10 TEND . BNBEBF/VE, RICFKET
T, \BE. HENCRITHF RO, ZOREHOD
BIALNBRHEINTOET, T RUAE/FR
AR E—FORTEKRELTHRITLTHY.
WHO S ERBM AL AZBELTVET,

American Wellness Center CIZEM IC B E AR
BOF OMKEZIFITVETDOT. BR
BCITHBRCEI L,
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JETRO reported on December 22 the
results of a survey of Japanese companies
operating in eight Middle Eastern

INFO
l

JETRO Survey:
UAE Ranks 2nd

of Interest for
Japanese Firms

: Among Countries :

Arabia. The most promising sectors were
energy and resources at 40.5%, followed by
infrastructure and consumer markets.

However, rising real estate rents and
labor costs remain key challenges.
Additionally, 88.2% of companies reported
that geopolitical risks—particularly the
Israel-Hamas conflict and Houthi attacks in
the Red Sea-are affecting their operations,
underscoring heightened concerns over
regional stability.

JETROX12A22H. X881 EHICEHTI2HZR L
EANKREVAEEEFABTORBRARC A 17782 H
CEMEEEBEAAEICLD L. UAET20254E
CEXBEFARATCPEES83.3%ICEL. PESE
KN73.8%%KEC LEEl>7/, SHBI~2FETEEIL

B33% of firme i the UAE expect to post ::Tt:;: ;é;:;:t L ARHETARRG61 SR HNRS T, BT
operating profits in 2025-well above the i ° :—J}@E}Zf’?éﬁ&i%bﬂ%I?EE}:%HTUZJD
regional average of 73.8%. A pAE‘:*iﬁ&w : BARFEATE, 7)Y -2 RRERXO A
region-leading 61.8% plan to expand EHE2MI o bERHET HEA66.7%THRS LAY, HiFD
operations over the next one to two years, REERPHESOEFRIE. BHilEBALCEE(C
citing growing local market demand and FEIhrs, PREHBREENFETIEELT
increasing exports as key drivers. UAERHY I ITSETICRC2{uZ M. BERH
Regarding the investment climate, 66.7% BRI HRINF—H405%TEM. 175, HE
of respondents highlighted the benefits of HmiEA D,
free zones and special economic zones as — B AHESHPAGEBEOSEAIXIEOD
Growth potontial qualiy of e for RO TR B R i
expatriate staff, and tax incentives. The g%gﬂ;ﬁ’EG)?—;;)ﬂlﬁz%fxti{ﬂiﬁz(i)‘?“-'{z?ﬂ)%
UAE maintained its position as the second & ARFTVAEE .:_bf:/u:%(iS&Z AN DN ;'
most-watched country among Japanese ABEBNOEMREFELI LR,
firms in the Middle East, behind Saudi
H.H. Sheikh Mohamed bin Zayed Al UAED L~ FABSEIXI2A21H. KEERD
Nahyan, President of the UAE, met with 1A—A 22K ESKL. EmEMP A LR
American entrepreneur Elon Musk on (A DEFHAICODVTERAEXDbLE, FAE.
December 21 to discuss the latest -
developments in advanced technologies WAMAE 7.
and artificial intelligence. The meeting was . ﬁﬁ%juil?hbm?iﬂﬂ\%ijﬁwgﬁ_t’("l‘%ﬁﬂ'ﬂ?
reported by WAM the same day. EHICESFERATESD %T)mi%'d’%)(‘:‘?:ﬁ 2. 2R
The two leaders explored how these INFO CRILT DB L BERESORRNER I
=0 HE (- o IS8 2T AN B S A H 40
technologies can be leveraged to improve @ zm"gb{¥ B Tgﬁvﬁuﬁ,\ﬁ? Eaﬂja’]}iﬂm
quality of life and drive global progress. %A%DDL%‘E‘ %El’(’ﬁl’ﬁ#,%fﬁ ‘“‘téj__y_?)'/g
They also affirmed the strategic . EXHRORENOHENEFHHHEDRBT—
importance of international collaboration UAE President : BUE,
in rapidly evolving fields, agreeing that Meets Elon Musk : LHIZE. TITIEERFRINAMERKFERL
cooperation and knowledge sharing can to Strengthgn . AR RTES DR, BESFEEL.
echmologies and anhance the capacity of Al Cooperation UAEHEIRIITS 8 CHRN L by TR
nations and specialized institutions to UAE*}%%E~ : BRULTVSEBERD TR UL,
navigate digital transformation and future *f'_—'EI/'?Z’RZE _—
challenges. KK AIREHT
iYaL: 34

The meeting was attended by H.H.
Sheikh Khaled bin Mohamed bin Zayed Al
Nahyan, Crown Prince of Abu Dhabi, and
H.H. Sheikh Hamdan bin Mohammed bin
Rashid Al Maktoum, Crown Prince of Dubai,
along with senior officials from the
Advanced Technology and Al Council and
cabinet ministers—underscoring the UAE's
commitment to fostering international
partnerships in cutting-edge technology
sectors.

© WAM
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JETRO reported on December 4 on the
World Bank's economic outlook for GCC
(Gulf Cooperation Council) countries.
According to the report, the UAE is

INFO
S

World Bank
Projects UAE to
Lead GCC with
Highest Growth
Rate of 4.8%

#7817, UAEH

emerging not only as a regional leader but
also as a global frontrunner in this field.

Growth forecasts for other GCC
countries are: Saudi Arabia at 3.8%,
Bahrain at 3.5%, Oman at 3.1%, Qatar at
2.8%, and Kuwait at 2.7%. While
hydrocarbon resources remain central to
each nation's fiscal base, efforts to expand
non-oil exports and diversify industries are
steadily progressing.

JETROW12A 4. HRBITICLBCCC(EEFER

LB BEEORFRBEVICEATIREETAL,
RFEZ(CLBE. UAEF2025F NDEECDPKE
EHG8%EHARZEARHKTIRE L. AHB-IFR
SHEFIDNS RPN AEEEEE KL LE
MEER BN, SHRLBLAVIBTORE
B BFIA TV S,

forecast to achieve a real GDP growth rate TR
of 4.8% in 2025-the highest in the region. %?;g;;f;/?& RMEZEFCCCREAIZDVLVT. BERFELRER
The country's balanced industrial structure ST FTUSNERICIVBERROBOIELTVSLE
across oil and non-oil sectors, along with Fill : D FICTFIZLDBTRFERADSCERERH
its diversified export base, are cited as key 90%%#BA. F—a2t 24— %FHkiEa Ea—4%
A A e D
P ' TIETEES. CORBTHEABATHREY
The report notes that the GCC as a whole BRY—4—r UTRELOOH2ETEHfixhr,
is gainirjg economic momentum, BANAEEOREEFR . HY9SF7SET
5G coverage across the region now 2.8%. 77— F2.7%, m{b?}(%ﬁ;}fii)‘{iﬁ%t LT
exceeds 90%, while investments in data ZREMBRORTHI—H. B2 BFoH LXK
centers and high-performance computing REEZAIADBRIEANEECEATVS,
are accelerating Al adoption. The UAE,
alongside Saudi Arabia, is recognized as
Mitsubishi Research Institute (MRI) announced on Research Center for Advanced Science and
December 18 that it has signed a Memorandum Technology; and representatives from JAXA,
of Understanding (MOU) with TRENDS Research among others.
&Adwsory, an |ndependeptth|nktank basedin SEB AT (MR 128188, UAEHLA®
the UAE, aimed at promoting policy research and P . )
intellectual exchange. 5&1%‘3//75‘1/7TREND\S Research & Advisory
. EBSRIAE-MRRDREZBNELERBNES
Gevelopment ot e atonsl stretegy love i el INFO (MOU) & L L ERRL £
such as Al, space, and advanced technologies, 4 . UAE—C‘EAI‘ EF_E %uﬁ}iﬂvé}iﬁ’i REML
driving a growing need for cross-sector ~ H«ﬂ)ﬁﬁnﬁﬁ%‘ff‘bﬂﬁ bff" V. EBRFOMREER
collaboration among industry, government, and . v M cRETIVER.RITE>TUVLS, BARAS.
academia. For Japan, strengthening dialogue Mitsubishi . : FIERMTBER CEEMNFERZIE TUAEE DX EE
with the UAE—a country gaining increasing global Rgsearch |I'ISt.Itl.lte : Hig (b EEREL A>T WA, MRIRSEDE
prominence in advanced technology policy—has Signs MOU with MAEL. HAOMEAEBRER~>ATBEES
VRl a6 connect lapanees sxpertes o TENDs . ROBAEARERLT SRS,
international discussions while serving as a bridge = 2548 & FHZEFR } MOU(DB‘E?E‘T;,’?ZJ%E?CL #i’%-ﬁk;é‘-ﬁ;ﬁ-ikﬂ&%;ﬁﬂ
to bring insights on Middle Eastern developments =8 ‘F N (CBITRERMR. £IF—RT—TYavTDHRM
back to Japan. UAEY>952Y . BORHIZR Ry b7 — 2 0R{bA Y, RN OBEE
Key areas of cooperation under the MOU LRENDESt BELT. 12A16R7 TS EOJTRENDSAQE‘_[‘SEEUAE
include joint research on social, political, BHRE WG ROAIFE D%
economic, and future forecasting topics; F—<lcLEYY
co-hosting seminars and workshops; and RO LIRS
strengthening policy research networks. As the 2 h. UAESCiEfl =
first collaborative activity, a symposium on HBBOALS -
Japan-UAE cooperation in Al and space was held H{'ﬁ:é\ N *7«
. . VYT IREM.
at TRENDS headquarters in Abu Dhabi on
December 16. Speakers included H.E. Omran | BE 2 B UA_E*
Sharaf, UAE Assistant Minister of Advanced i, JAXA, RRK
Science and Technology; H.E. Ken Okaniwa, FEAOMAE
Japanese Ambassador to the UAE; Professor BESHIPEHEUE
Satoshi Ikeuchi from the University of Tokyo's i BAHA T 1.
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2026

Dubai Irade Fair & xhibition Calendar
FANRADRAERT - ERSDLrvE—

Intersec Exhibition
Date:1/12-1/14

Place : Dubai World Trade Centre
Content: Security, Safety and Defence

Light + Intelligent Building Middle
East

Date:1/12-1/14

Place : Dubai World Trade Centre

Content: Building, Construction and Facility
Management

World of Coffee Dubai
Date: 1/18 - 1/20

Place : Dubai World Trade Centre
Content: Food, Hotel and Catering

UAE International Dental
Conference and Arab Dental
Exhibition - AEEDC Dubai

Date: 1/19-1/21 Place : Dubai World Trade Centre
Content : Healthcare, Medical and Scientific

Gulfood Exhibition
Date:1/26 - 1/30 Place : Dubai World Trade Centre
Content: Food, Hotel and Catering

Aircraft Interiors Middle East
(AIME) & Maintenance, Repair and
Overhaul (MRO ME)

Date:2/4-2/5 Place : Dubai World Trade Centre
Content: Automotive and Transport

Breakbulk Middle East
Date:2/4-2/5 Place : Dubai World Trade Centre
Content: Materials Handling and Logistics

World Shisha Show
Date: 2/4 - 2/5 Place : Dubai World Trade Centre
Content : Miscellaneous

FIP Specialized World Stamp
Exhibition 2026

Date:2/4-2/8

Place : Dubai World Trade Centre
Content: Paper, Packaging and Printing

Dubai Entertainment, Amusement
& Leisure Expo (DEAL)
Date:2/10-2/12

Place : Dubai World Trade Centre

Content: Leisure, Sport and Travel

WHX Labs Dubai (formerly Medlab
Middle East)

Date:2/10-2/13 Place : Dubai World Trade Centre
Content : Healthcare, Medical and Scientific

IFX Exhibition
Date:2/11 -2/12 Place : Dubai World Trade Centre
Content : Business and Finance

Dubai International Pharmaceuticals
and Technologies Conference and
Exhibition - DUPHAT

Date:3/24 - 3/26 Place : Dubai World Trade Centre
Content : Healthcare, Medical and Scientific

Information is updated regularly
on Gates Dubai online. English is
also available.

Gates Dubait+>54>TH

BERFIEIRZEH P, QRI—
FALRELERNET,
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Dubai World Dermatology and
Laser Conference and Exhibition -
Dubai Derma

Date:3/31-4/2

Place : Dubai World Trade Centre

Content : Healthcare, Medical and Scientific

Gulf Pack & Gulf Print
Date:3/31-4/2

Place : Dubai World Trade Centre
Content: Paper, Packaging and Printing

DOMOTEX Middle East
Date:4/7 -4/9

Place : Dubai World Trade Centre
Content : Gifts and Interiors

Middle East Energy
Date:4/7 - 4/9

Place : Dubai World Trade Centre
Content: Energy and Environment

Petworld'Arabia 2026

Date:4/12 -4/13

Place : Dubai World Trade Centre

Content: Agriculture, Veterinary, Equestrian
and Horticulture

International Property Show 2026
Date : 4/13-4/15

Place : Dubai World Trade Centre

Content: Property, Development and Real Estate

Dubai International Wood & Wood
Machinery Show

Date:4/21-4/23

Place : Dubai World Trade Centre

Content: Industrial and Manufacturing

World Art Dubai 2026
Date:4/22 - 4/26

Place : Dubai World Trade Centre
Content: Art, Antiques and Crafts

The Baby Expo 2026
Date:4/30-5/1

Place : Dubai World Trade Centre
Content: Consumer Goods

Arabian Travel Market
Date:5/4-5/7

Place : Dubai World Trade Centre
Content: Leisure, Sport and Travel

DubaiInternational Humanitarian
Aid & Development Conference &
Exhibition (DIHAD)

Date:5/5-5/7

Place : Dubai World Trade Centre

Content : Healthcare, Medical and Scientific

The International Emergency and
Catastrophe/Management
Conference and Exhibition
Date:5/5-5/7

Place : Dubai World Trade Centre

Content : Healthcare, Medical and Scientific

GETEX Spring

Date:5/6 - 5/8

Place : Dubai World Trade Centre
Content : Education, Training and Careers

Seamless Middle East
Date:5/12 -5/14

Place : Dubai World Trade Centre
Content : Business and Finance

Airport Show & Global Airport
Leaders Forum

Date:5/12-5/14

Place : Dubai World Trade Centre
Content: Automotive and Transport

International Apparel & Textile Fair
Date:5/18 - 5/20

Place : Dubai World Trade Centre

Content: Beauty, Bridal, Jewellery, Clothing
and Accessories

The Hotel Show

Date:6/2 - 6/4

Place : Dubai World Trade Centre
Content: Food, Hotel and Catering

Index Exhibition

Date:6/2 - 6/4

Place : Dubai World Trade Centre
Content : Gifts and Interiors

Middle East Event Show
Date: 6/9 - 6/10

Place : Dubai World Trade Centre
Content : Miscellaneous

World Vape Show

Date:6/9 - 6/11

Place : Dubai World Trade Centre
Content: Consumer Goods

Middle East Rail

Date:6/9 - 6/10

Place : Dubai World Trade Centre
Content: Automotive and Transport

MOVE Middle East

Date:6/9 - 6/10

Place : Dubai World Trade Centre
Content : Automotive and Transport

EV Live

Date: 6/9 - 6/10

Place : Dubai World Trade Centre
Content : Automotive and Transport

Solar & Storage Live

Date : 6/9 - 6/10

Place : Dubai World Trade Centre
Content: Energy and Environment

China Home Life

Date:6/17 - 6/19

Place : Dubai World Trade Centre
Content: Consumer Goods

International Appliance and
Electronics Show

Date:6/17 - 6/19

Place : Dubai World Trade Centre
Content: Consumer Goods

World Police Summit

Date: 6/23 - 6/25

Place : Dubai World Trade Centre
Content: Security, Safety and Defence

Dubai Sports World

Date: 6/26 - 9/4

Place : Dubai World Trade Centre
Content: Leisure, Sport and Travel
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x"Viya Access" App grants you hotel private Beach and Pool access etc.
https://www.viyaaccesscom/
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Telephone Country Code +971

Information may be subject to change without prior

notice (as of Apr 2025).

[To all store and facility representatives] Please notify
us of any changes in information info@gates-dubai.com

qH Restaurant/Café
(Alcohol Available)

BB Social Dining

®04 407 4444 OGate Village, DIFC @Sun-Wed
12:00-24:00, Thu 12:00-25:00, Fri-Sat 12:00-26:00
CE LA VI

®04 582 6111 @Tower 2 - Level 54, Address
Sky View Hotel @12:00-27:00

Kris With a View

®04 377 1111 OPark Regis Kris Kin Hotel
@12:00-26:00

ZETA Seventy Seven

@04 8798866 OLevel 77, Address Beach
Resort @12:00-26:00

Hawkerboi

®050 427 5217 @The Park, JLT @Sun 12:00-
16:00, 18:00-24:00 / Mon-Thu 12:00-15:00, 18:00-
24:00 / Fri-Sat 12:00-15:00, 18:00-25:00

Sea Fu

®04 270 7802 @Four Seasons Resort Dubai at
Jumeirah Beach  @Mon-Sun 12:30-24:30
Belgian Beer Cafe

O®04 447 0227 @Souk Madinat Jumeirah
@12:00-26:00

O®04 429 9999 @SGrand Millennium Hotel
Dubai, Barsha Heights @12:00-27:00

©®04 701 1127 OLobby level, Crowne Plaza
Festival City @12:00-26:00

Le Petit Belge

@04 521 5900 ©@Detroit Rd, Motor City
@Sun-Thu 12:00-25:00 / Fri-Sat 12:00-27:00

Asia Republic
O04 426 2626 @Atlantis, The Palm @12:00-22:00
Din Tai Fung - Bluewaters
®04 288 7786 @The Wharf - Bluewaters
@11:00-24:00
Hakkasan
®04 426 0752 Q@Atlantis The Palm, The Paim
Jumeirah @18:00-24:30
Hutong Dubai
®056 133 9868 @Gate Building 6, GF, DIFC
@12:00-15:30, 18:00-23:30
Royal China
®050 142 8553 @2nd Floor, Precinct Bldg. 4,
DIFC @11:30-23:30
La Farine Café & Bakery
®04 414 3000 @JW Marriott Marquis Hotel
Dubai - Business Bay @6:00-24:00
Ossiano
®04 426 0770 @Atlantis The Palm, The Palm
Jumeirah @18:00-25:00
SAL
®800 323 232 OGF, Burj Al Arab @Mon-Fri
12:30-17:30,19:00-22:30 Sat-Sun 12:30-22:30
The Spaniel
®04 554 3728 O@Bluewaters Island, Dubai
@Mon-Fri 12:00-24:00(Fri25:00), Sat&Sun 9:30-
25:00 (Sun24:00)

B French
Bastion
®800 323 232 @Jumeirah Beach Hotel,
Jumeirah Beach Hotel @18:00-23:00
Bistro des Arts
®04 551 1576 @Dubai Marina Promenade,
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Marina Mall Area  @8:00-23:00

Cougqley French Bistro

©0®04 514 9339 @Pullman Dubai Downtown

Ground Floor, Business Bay

@6:00-10:30, 12:00-25:00

O®04 514 9339 OM©6venpick Hotel Cluster A,

JLT @12:00-25:00

Josette

®04 275 2522 @ICD Brookfield Place, DIFC

@ 9:00-27:00

Armani Hashi

@04 888 3666 @Armani Hotel, Downtown

@18:30-23:30

Cargo

®04 3618129 @3rd. fl. , Pier 7 @12:00-26:00

Mimi Kakushi

®04 379 4811 ©Four Seasons Resort, Jumeirah

2 @Mon-Thu 18:00-26:00 / Fri 12:00-26:00 / Sat-

Sun 12:00-16:00, 18:00-26:00

Nobu

®04 426 0760 @Atlantis - 22nd fl. - The Palm

Jumeirah @Fri-Sun 12:30-15:30, Mon-Sun 18:00-1:00

Okku

®04 666 1566 @Mariott Resort Palm

®@Sun, Tue, Thu 19:00-25:00 / Fri, Sat, Wed

19:00-27:00 Closed Mon

Reif Japanese Kushiyaki

®04 255 5142 @Dubai Hills Business Park

@Sun-Thu 12:00-23:00 / Fri-Sat 12:00-25:00,

Roka

®04 439 7171 @The Opus by Omniyat Level 1 -

Business Bay @Sun-Thu 12:00-01:00 Fri-Sat 12:00-2:00

Zuma Restaurants

®04 425 5660 @Podium Level, Gate Village 06,

DIFC @12:00-26:00

Gastropub

O S04 455 9989 OG Fl., Five JVC Hotel

@Sun-Wed 12:00-26:00, Thu-Sat 12:00-27:00

B 04 275 9999 OBeach Walk, JBR @Sun 12:00-

26:00, Mon-Thu 16:00-26:00, Fri-Sat 13:00-27:00

JB’s Gastropub

®04 428 3084 @Amwaj Rotana JBR, The Walk

@12:00-26:00

Reform Social & Grill

®04 454 2638 @The Lakes @8:00-24:00
______German

Ernst Biergarten

®04 210 2511 @25hours Hotel Dubai One Central

- Trade Center @12:00-24:00(FriSat25:00)

Avli by tashas

®04 359 0008 OGate Village, DIFC @Sun-Thu

12:00-16:00, 19:00-25:00 / Fri-Sat 12:00-16:00,

19:00-26:00

Kyma

®04 666 5999 @Palm West Beach, Paim

Jumeirsh @10:00-25:00

Mythos Kouzina & Grill

®04 399 8166 ©@Armada Tower 2, Cluster P, JLT

@12:30-15:45, 18:00-23:30

Mythos Urban Greek Eatery

@04 225 3313 Q@City Walk The Square, Al Wasl

@12:30-15:45, 18:00-23:30

Opa Dubai

®04 357 0557 @Fairmont Dubai, Trade Centre

®19:00-26:00

Taverna Greek Kitchen

®04 589 5665 @Souk Madinat Jumeirah

®@Mon-Thu 12:00-24:00 / Fri-Sun 12:00-25:00
B indian

Indego by Vineet

®04 317 6000 @Grosvenor House Dubai

@Mon-Fri 19:00-24:00 / Sat-Sun 13:00-16:00 &

19:00-24:00

Tresind Studio

@058 895 1272 OSt. Regis Gardens Palm,

Palm Jumeirah @18:00-23:00 Closed Mon

International

Al Dawaar Revolving Restaurant

04 209 6912 @Hyatt Regency Dubai  @Mon-Fri

18:30-23:30 / Sat-Sun 12:30-16:00 & 18:30-23:30

Club Vista Mare

@ Varies by Store @The Palm Jumeirah  @9:00-24:00

Jun’s

®04 457 6035 @Sheikh Mohammed bin Rashid

Blvd, Downtown @12:00-26:00

KOKO BAY

Q04 572 3444 Q@Palm West Beach, Palm

Jumeirah @14:00-25:00

MOB City Picnin

@058 530 7499 @GF, Kempinski Hotel MOE

@Mon-Thu 12:00-24:00, Fri-Sun 12:00-25:00

Nola Bijou Bistro & Bar

@04 334 4098 @OC2, City Walk, Al Wasl

@Sun-Thu 12:00-25:00 / Fri-Sat 12:00-27:00

Pier 7

®04 436 1020 @Marina Promenade, Marina

@12:00-26:00

Sahn Eddar

®04 366 5000 ©BurjAlArab @10:00-23:00

SAN Beach

®04 458 0499 ©OThe Club, West Palm, The

Palm Jumeirah @Mon-Fri 12:00-24:00(Fri25:00),

Sat&Sun 9:30-25:00(Sun24:00)

Time Out Market Dubai

@054 375 2421 @Level 3, Souk Al Bahar,

Downtown @Mon-Thurs 12:00-24:00 / Sat 10:00-

25:00 / Sun 10:00-24:00
______rishPub

Chelsea Arms Pub

@04 207 1410 ©@Sheraton Creek Dubai Hotel &

Towers @Mon-Sun 17:00-26:00

Dhow & Anchor

®800 323 232 OL lev., Jumeirah Beach Hotel

@12:00-24:00

Fibber Magee

®04 3322400 ©OSheikh Zayed Road, behind

Saeed Tower 1 @8:00-27:00

Stables

054 417 7028 @White Crown Building - Sheikh

Zayed Rd -Trade Centre @12:00-27:00

Alici

@04 275 2577 OBluwaters Island @Mon-Fri
12:00-16:00, 17:00:23:00 / Sat-Sun 12:00-23:00
Cipriani

@04 347 0003 ©OGate Village 10, DIFC, Dubai
@12:00-24:00

Eataly At The Beach

®04 561 1185 @Pavilion at The Beach | JBR
@10:00-25:00

Fi'lia

®04 607 0770 ©@Level70, SLS Dubai Hotel &
Residences @12:30-15:30,16:00-18:00,18:30-24:00
L'Amo Bistro del Mare

®04 278 4800 ©@Dubai Harbour Yacht Club,
Dubai International Marine Club  @Mon-Thu
12:00-15:00, 18:00:23:30 / Fri-Sun 12:00-23:30
Manzoni Bistro and Bar

®04 567 1100 @Pullman JLT, Cluster T, JLT
@12:00-24:00

Fujiya

@®04 702 8846 ©OMillennium Airport Hotel
@Sun-Thu 12:00-25:00 / Fri-Sat 12:00-26:00
O®04 547 7171 ©Swissdtel Al Murooj Dubai,
opposite The Dubai Mall

@Sun-Thu 12:00-25:00 / Fri-Sat 12:00-26:00
Hidemasa

@04 250 9459 @Al Futtain Currency House,
DIFC @12:00-15:00, 19:00-24:00

Hisaya

®055 535 97239 @Stella Di Mare Dubai Marina
Hotel @12:00-25:00

Hoseki

®04 777 5555 @Bulgari Hotel, Jumeirah Bay



Island @13:00-15:00, 18:00-20:30/ Closed Mon-Tue
IKI
@058 579 4272 @QLOWE Private Dining, KOA
Canvas, Al Barari @18:00-23:00 / Closed Mon-Wed
Kasumigaseki
®04-887-9775 @Retail-16, Vida Emirates Hills,
The Hills @12:00-23:30
KEN by Kamatsuda
@04 570 4316 @The Dubai Edition Hotel, Dubai
Fountain St, Downtown Dubai
@18:00-25:00 / Closed Mon
Kiku
®04 702 2455 @Le Méridien Dubai Hotel &
Conference Centre @12:30-15:00 & 18:30-23:00
KIMURA-YA
OO04 444 1455 @Anantara Downtown Dubai,
Business Bay @12:00-25:00
@®®056 671 3079 OGround fl., Habtoor Grand
Resort @12:00-25:00
©®056 837 0762 @1st fl., Marriott Hotel, Al
Jaddaf @12:00-25:00
O®054 578 4306 ©OSheraton Creek Dubai Hotel
@12:00-25:00
Kinoya
@04 220 2920 OThe Onyx Tower 2 - fl. P2
@Closed Mon / Tues-Sun 12:00-25:00
Kohantei
@04 243 4951 @Plaza Unit 6, Opera Dubai
@Closed Mon / Tue-Sun 18:00-24:00
Mitsu-Ya
@04 591 6397 @The Ritz Carlton Hotel DIFC
@12:00-23:30
Miyako
@04 209 6912 @Hyatt Regency Dubai
@12:30-15:00 & 18:00-23:30
Mogi-ya
O®058 594 5796 @Hampton by Hilton Dubai Al
Seef @12:00-25:00
O ®058 586 8439 OGF, Double Tree by Hilton
Al Barsha @12:00-25:00
Omakaseya
®058 538 4810 @Sheraton Dubai Creek Hotel
@Mon-Sat 17:00-26:00 / Sun 12:00-15:00 &
17:00-22:00
Sushi
®04 317 2221 @Grand Hyatt Dubai
@12:30-15:30 & 19:00-23:30
TakaHisa
@04 556 6688 @Banyan Tree Dubai - First fl.
@15:00-26:00
Tomo
®04 357 7888 @Raffles Dubai
@12:30-15:00 & 18:30-24:00
WAWA-dining
®050 114 2580 @G fl., Golden Tulip Hotel - Al
Barsha1 @12:00-15:00 / 18;00-24:00

B Korean NN
Koreana
®04-392-9918 ©Sheikh Zayed Rd - near Al Zahra
Hospital - Al Barsha @11:30-15:00, 17:30-23:00
Sobahn
®04-380-7888 @1st fl., Matloob Bld., Sheikh
Zayed Rd. @12:00-15:00, 18:00-22:30
Amazonico
®04 571 3999 @DIFC Pavilion - Dubai
@Mon-Sun 12:00-27:00
Girl & the Goose
®04 575 3760 @Anantara Downtown Hotel -
Business Bay - Dubai  @Mon-Sun 12:00-25:00
Tamoka Dubai
®04 318 6099 @The Ritz Carlton Dubai, JBR
@12:00-25:00
Toro Toro
®04 317 6000 @Grosvenor House Dubai  @Sun-
Fri 19:00-25:00 / Sat 13:00-16:00 & 19:00-25:00
Abd El Wahab
O®04 423 0988 @3rd Level , Souq Al Bahar

12:00-24:00
@04 432 5782 O5th Floor, Pier7, Marina
@12:00-24:00
)
101 Dining Lounge and Marina
®050 332 6832 @Palm Jumeirah Island,
One&Only, The Palm  @12:00-25:00
Bungalo34
®04 238 1780 @Pearl Jumeirah Nikki Beach Resort
& Spa  @Mon-Fri 12:00-24:00 / Sat&Sun 9:00-24:00
CouCou Dubai
®052 451 2188 @The Palm Tower, Level 52 St.
Regis @20:00-26:00
Dibba Bay Restaurant
®050 560 5987 @Sheraton JBR, Dubai Marina
®@Mon-Thu 12:00-22:00 / Fri-Sun 12:00-23:00
Tagomago
®04 8326620 @Azure Residence - Palm
Jumeirah - Dubai @Mon-Sun 10:00-25:00

_____ Spanish

BOCA Dubai
®04 323 1833 OGate Village, DIFC @12:00-27:00
La Nina Dubai
®04 395 1300 @ICD Brookfield Place, DIFC
@Sun-Thu 12:00-25:00 / Fri-Sat 12:00-27:00
Lola Taberna
®04 247 6688 @TRYP by Wyndham, Barsha
Heights @13:00-25:00
Seiior Pico
®04 661 1434 ©Palm West Beach, Palm Jumeirsh
@Sun-Wed 12:00-24:00 / Thu-Sat 12:00-25:00
Seville's Restaurant & Bar
@052 278 9585 @Wafi City Mall 1st floor, WAFI
@13:00-25:00

Pai Thai

®800 323 232 @Al Qasr Hotel, Madinat Jumeirah
@M-F 12:30-14:30, 18:00-23:30 Sat&Sun 12:30-23:30
Thiptara

®04 428 7961 @Palace Downtown

@Sun-Fri 18:30-23:30 / Sat 12:30-15:30 & 18:00-23:30
The Royal Budha

®04 704 0801 @Holiday Inn Dubai, Al Barsha
@Mon-Fri 18:00-23:30 / Sat&Sun 12:00-24:00

®04 337 0503(WhatsApp 050 115 8402)
©Saleh Bin Lahej Building No.339, Opposite
Lamcy Plaza Main Car Park, Oud Metha
®@Mon-Sat 10:00 - 21:00 Sun 11:00 - 21:00

®04 394 3973(WhatsApp 054 584 7741)
©OThe Onyx Tower 1, P2, The Greens, Dubai
®Mon-Sat 9:00 - 22:00 Sun 11:00 - 21:00

®04 388 7616 ©@Sheikh Zayed Road, Al
Kawakeb Building Block-E GF  @09:00 - 22:00

3 Hospial

Al Zahra Hospital Dubai (General Hospital)
@04 378 6666 ©@Sheikh Zayed Rd. - Al Barsha -
Al Barsha 1 @Open year round, 24/7
American Spine Center (Japan Clinic)

®056 176 3911 (AAEEF]) @Dubai Healthcare
City - Al Razi Building 64 - Block F

American Hospital Dubai

®04 377 5500 @19th St - Oud Metha @24/7
American Wellness Center (Internal Medicine,
Obstetrics/Gynaecology and Psychiatry)

@04 818 4900 / 055 918 9701 (HAEE ™)

OGF, Building No.39, Dubai Healthcare City
@Mon-Sat 8:00-22:00 / Sun 10:00-19:00
German Heart Centre (Cardiology)

®04 362 4797 ©Building 39 Dubai Healthcare
City - 2nd fl. - 26th St @Mon-Fri 9:00-21:00 / Sat
9:00-18:00 / Sun Closed

Medcare Hospital Al Safa

@800 633 2273 @OPP. SAFA PARK GATE NO:
1, JUMEIRAH @24/7

Mediclinic City Hospital

®800 1999 OBIdg 37, Dubai Healthcare City
@8:00-24:00

Mediclinic Dubai Mall

®04 449 5111 @Floor L2, Dubai Mall @8:00-18:00
Prime Medical Center - Barsha Heights (Clinic)
@04 707 0999 ©The Onyx Tower 1 - Sheikh
Zayed Rd. @Sun-Thurs 9:00-21:00 / Fri 8:00-
12:00 & 16:00-20:00 / Sat 8:00-21:00

SAKURA Medical & Dental Clinic (General
Medical & Dentistry)

®04 445 2875 (HAEER]) @4005, Block B, Al
Razi Building No.64, Dubai Healthcare City
@9:00-18:00 (Closed Thurs afternoon, Fri, Public
Holidays)

Saudi German Hospital SGH (General Hospital)
@800 2211 @Hessa Street, Al Barsha 3

@0Open year round, 24/7

S04 888 3282 @Armani Hotel
@Mon-Sun 9:00-22:00

@04 340 7171 @Al Barsha Mall, 1st floor
@Mon-Sun 10:15-21:00

®04 3152130 @One&Only Royal Mirage Hotel
@Mon-Sun 11:00-22:00

®04 352 0799 OLevel P4, Damac Park Tower -
Shop 35 - Trade Centre - DIFC
@Closed Mon / Tues-Sun 9:00-19:00

Golf Course &

o Driving Range
Arabian Ranches Golf Club
@04 366 4700 @Arabian Ranches
@Mon-Sun 6:00-24:00
Dubai Creek Golf & Yacht Club
@04 295 6000 @Dubai Creek Resort - Port
Saeed ®@Mon-Sun 6:45-22:00
Dubai Hills Golf Club
®04 362 7555 @Dubai Hills Estate
®Mon-Sun 6:00-20:00
Emirates Golf Club
@04 417 9999 OEmirates Hills 2
@Mon-Sun 6:00-23:00
Jumeirah Golf Estates Golf & Country Club
®04 586 7777 @Jumeirah Golf Estates
@Mon-Sun 6:00-23:30
Montgomerie Golf Club
®04 363 1268 @Address Montgomerie -
Emirates Hills @Mon-Sun 6:30-21:00
The Els Club
@04 425 1000 @Dubai Sports City
®@Mon-Sun 6:00-23:30
The Track, Meydan Golf
®04 381 3733 ©@Nad Al Sheba 1
®Mon-Sun 6:30-22:45
Trump International Golf Club
04 245 3939 O@DAMAC Hills
@Mon-Sun 6:00-24:00
Meydan Academy and Golf Range
@04 381 3733 ©ONad Al Sheba 1
@Mon-Sun 6:00-21:00
ELS Driving Range
®04 425 1010 ©Dubai Sports City
@Mon-Sun 7:00-21:00
Montgomery Golf Driving Range
@04 390 5600 ©10 7th St - Emirates Hills
®Mon-Sun 6:00-21:00
Topgolf Dubai
®04 3719999 @Topgolf - Emirates Hills 2
@Mon-Fri 10:00-26:00 / Sat-Sun 9:00-26:00

January 2026

Gates Dubai | 37



FNAFBIE D Ap?)?ggclzinierl gt
INTrnbh D GouDEs!

EVERY THIN

r
~q
Ke
R'E-Er_

MALL : info@gates-dubai.com
WhatsApp: +971-50-377-8736



D.D CREST I il
Real Estate DUBAI il ‘i. | j;_ il
1 pnim il e
] l !i
o nlll Lt ..J..i_..——
g E [— L 1) L - - - I. ,.;-'-; TR e

influencers choose it. 4
Christie’s standards

International Real Estate Dubai

powered by D.D CREST.

AVI7NVITI Y —pEIIBA»H B,
Christie’sE#%, D.D CREST#YR—F

International Real Estate Dubai

CHRISTIE’S

INTERNATIOMNAL REAL ESTATE

D.D CREST

Real Estate DUBAI

DuBAl

-

f/
Daisuke Dekura Parvees Gafur Hikaru Hiroyuki Irie
CEO, D.D CREST Executive Director - Special Projects YouTuber / Entrepreneur CEO, Samurai Partners
re Christie’s International Real Estate Dubai P 4

D.D CREST Real Estate

https://ddcrest.com/ 17th Floor, Baygate Tower, Al Mustagbal St., Muab e
Business Bay, P.O.Box 88007, Dubai, UAE LINEET — \




]

= = —
i 4 - -

A

120+ daily flights \

One airlineg,
endless Asid



	P01
	P02
	P03
	P04
	P05
	P06
	P07
	P08
	P09
	P10
	P11
	P12
	P13
	P14
	P15
	P16
	P17
	P18
	P19
	P20
	P21
	P22
	P23
	P24
	P25
	P26
	P27
	P28
	P29
	P30
	P31
	P32
	P33
	P34
	P35
	P36
	P37
	P38
	P39
	P40

